
Media Analysis and Race Statistics

Data analysed in this report has been collected and filtered by predefined searches on the Meltwater

media intelligence platform by tracking mentions of The Golden Globe Race across 320,000+ global

editorial sources, comprehensive social media & global broadcast coverage.

      Ocean Frontiers Ltd, an Australian registered company, 
trading as McIntyre Adventure, is the underwriting brand of the 
Golden Globe Race. CEO Don McIntyre is the founder of 
multiple round the world races, including the Ocean Globe Race 
and the Mini Globe Race.

    The Meltwater media intelligence platform is used by more 
than 30,000 companies to stay on top of billions of online 
conversations, extract relevant insights, and use them to 
strategically manage their brand, campaigns and events.



REPORT SUMMARY
• The PR Value for the GGR 2022 amounts 213 mil. EUR, 

excluding Social Media and YouTube. An increase of 
nearly 30% compared to the GGR 2018 (185 million 
USD or 166 million EUR per May 2019 exchange rate).

• 240,000 people visited the two-week GGR Race Village 
in Les Sables d’Olonne, twice as many as in 2018.

• The top three locations by mentions were France, UK 
and India, while the top three locations by AVE were 
France, Germany and India.

• The overall sentiment of the GGR 2022 was positive 
and significantly higher compared to the GGR 2018.

• 4 million unique visits were registered on the website 
with 1.2 million unique visits on YB Tracker Page, 
excluding the YB Tracking App (65,000 users added 
the GGR 2022).

PR Value in EUR

213 million

Race Village Visitors

240,000
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PR Value is based on the Advertising Value Equivalent (AVE), an 
estimate of the amount of revenue attributed to online news articles.
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GGR Media Statistics, 1st August 2022 – 31st July 2023.



HIGHLIGHTS



GGR SAILORS

• Kirsten Neuschäfer (ZAF), winner of the GGR 2022 and first 
woman to win a solo, nonstop around the world race, made 

the news in major press around the world like CNN, the New 
York Times, The Times of India, Le Figaro and Le Monde. 

• Abhilash Tomy (IND), 2nd in the GGR and Indian sailing 
legend, was frequently featured in Asian news. Known as 

‘Titanium Tomy’ after his rescue during the GGR 2018, he 

successfully tied the loop this time despite getting nearly 

dismasted during the Prologue Race. 

• Simon Curwen (GBR), winner of GGR Chichester Class and 

prominent sailor in the UK and France, dominated British news 

while leading the fleet through the Atlantic, Indian and Pacific 

Ocean. He had to stop in Chile for repairs but was the first 
boat back in Les Sables d’Olonne. 

GGR General
62%

Kirsten Neuschäfer
20%

Abhilash Tomy
12%

Simon Curwen
6%

Share of Voice

Abhilash Tomy (IND) Kirsten Neuschäfer (ZAF) Simon Curwen (GBR)

Share of Voice measures how much of the conversation one competitor dominates compared to the
GGR overall. Meltwater includes search engine appearances, pay-per-click ads and social media results.
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GGR HOST PORT

Share of PR Value

Overall: EUR 213 million

LSO Share: EUR 66 million

Les Sables d’Olonne AVE peaked during at the finish of the GGR.

30M

• Les Sables d’Olonne, the host port of the GGR, became 

synonymous with Adventure around the world. The city’s share 
of the overall PR Value (AVE) is 66 million EUR or 31 %. 

• The media value for Les Sables d’Olonne in relation to GGR 

peaked slightly during the Race Village and greatly at the 

arrivals of the first GGR finishers, Simon Curwen, Kirsten 

Neuschäfer and Abhilash Tomy. 

P. 5



GLOBAL PRESENCE

GGR Heat Map

The ‘Heat Map’ shows the overall 

coverage around the world broken 

down by percentage per country.

Top 5 Countries:

1. France (15,5 %)

2. India (13.8 %)

3. UK (8.3 %)

4. USA (7.2 %)

5. Finland (4.5 %)

GGR Heat Map, August 2022 – July 2022
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RACE VILLAGE



GGR RACE VILLAGE

• 240,000 people visited the GGR Race Village during 

the two-week festivities in the GGR host city  Les 

Sables d’Olonne, France. An increase of 120% 
compared to the previous edition when 110,000 

people joined the event. 

• The Race Village covered an area of over 9,000 sqm., 
featuring a main stage with screen, an event tent with 

bar, two exhibition tents, a media tent, a VIP reception 

tent as well as modern restrooms. 

• The host city has organized multiple animations 

around town including a major fireworks event, a 
classic yacht race and various VIP receptions. 

• Les Sables d’Olonne is known as the ‘capital of solo 
sailing’ as it also hosts single-handed races like the 

Mini 6.50 Transat or the Vendée Globe. 
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Key Village Statistics

• 240.000 Visitors
• 9,000 sqm. Village



SOCIAL MEDIA



SOCIAL MEDIA

• Page Likes  66,480
• Organic Reach  3,173,953
• Page Visits  2,438,031

• Total Followers  11,300
• Impressions  5,243,600

• Total Followers  28,363
• Reach  1,095,128
• Page Visits  126,163  

• Subscribers  21,000
• Views  3,212,458
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The GGR Instagram 
account was has been 
created a month before 
the race start. It gained 
nearly 30.000 followers 
and a reach to over a 
million users within ten 
months only.CORE DEMOGRAPHIC

• Male
• Generation X and Y
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GGR Social Media Statistics, 1st August 2022 – 31st July 2023.



SOCIAL MEDIA

GGR Trending Themes

The summary of the most trending 

themes associated with the GGR 2022 

represents the overall higher share of 

voice by the GGR skippers Kirsten 

Neuschäfer (South African Entry) and 

Abhilash Tomy (Indian Entry). 

The French term ‘TDM’, ’Tour du Monde’ 

or ‘journey around the world’, was the 

highest trending theme overall.
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PROMINENT PRESS



PROMINENT PRESS
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PROMINENT PRESS
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PROMINENT PRESS
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Thank you.

CONTACT
Don McIntyre
CEO Ocean Frontiers Ltd.
Founder of GGR 2026

don@goldengloberace.com
+33 2 51 04 04 37

+33 6 40 68 23 73 

mailto:don@goldengloberace.com

